


We are not your typical digital
marketing agency.

How many digital marketers out there have first hand
experience in managing digital campaigns to grow their very
own business? Yes, there may be a lot. But, they're usually

jacks of all trades.

We are Practitioners.

We're experts in:

Building eCommerce stores with world-class user

experience, and authority sites that dominates a niche.

Digital marketing (email, video, social media, and

website-based marketing).
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SERVICES WE OFFER

DEVELOPMENT STRATEGY SUPPORT
Q@ @ ® >
e Web Design & Development e Holistic Performance Marketing e Creative Services (social media,
e eCommerce Development > Optimise customers journey advertisement materials)
e Omnichannel Commerce (Integrate from acquisition, conversion to e Web Design & Development
. . tenti .
online & offline sales channels) rerention o Copywriting
> Facebook marketing

e Search Engine Optimisation (SEO) e Training & Consultation

> SEO
e Automated Link Building (SEQO) > Email marketing



DEVELOPMENT

A speedy, seamless website makes your customers
happy and return again.

We desigh a complex software ecosystem for your business, implement it
according to your needs and pass on full ownership of the website to your team.
The functionality of the ecosystem may cover user-friendly dashboard,

payment gateway integration, data analytics, marketing automation and more.

We are also a big nerd on page speed optimization, because we believe having

a fast page load helps retain customers and get them to come back again.

“Google found an extra .5 seconds in search page generation

time dropped traffic by 20%.” - Gigaspaces

Today, human'’s attention span has reduced to 8 seconds (which is shorter than
a goldfish). If your website loads longer than 8 seconds, you're in big trouble.

Check your site speed here: tools.pingdom.com

Want to increase your website loading speed without
compromising other elements? Reach out to us at
hello@hustir.com



mailto:hello@hustlr.com
https://tools.pingdom.com/

PERFORMANCE
MARKETING

We don’t buy ads for the
Reach, Clicks and Impressions.
We go further down the funnel.

We help businesses spend their ad dollar efficiently by

creating a funnel that convert visitors to customers,

and repeat customers.

We do this by tracking the metrics that really matter:

ow MmucC

ow MmucC

ow MmucC

N does it cost to get a lead?

N does it cost to get a purchase?

N does it cost to get an event attendee?

CLOSE

COMMIT

CONNECT



PERFORMANCE MARKETING |

How This Can Help You:

Objectives are not just limited to website purchases, it could be in-store/showroom walk-ins, lead

generation, or anything else really! Just let us know what you'd like to achieve and we’ll plan it

out for you.

CASE STUDY 1:

Ad Set Name

@ |f,f.,.'1 o O o G

> Results from 6 ad sets @

Performance marketing on FB/IG for a fashion brand in MY/Singapore.
Driving sales on their eCommerce store.

Website Purchase ROAS (Return on Ad

Delivery Reach Amount Spent Results Cost per Purchase Website Purchases Conversion Value

Spend)

¢ Learning 1,510 RM141.23 14 RM10.09 RM2,922.50 20.69
Purchases

¢ Learning 1,948 RM37.09 6 RM6.18 RM1,470.30 39.64
Purchases

¢ Learning 38,535 RM302.14 12 RM25.18 RM2,437.40 8.07
Purchases

Learning 10,573 RM211.97 10 RM21.20 RM956.00 4.51
Purchases

Off 1,163 RM38.42 — — RMO0.00 —

Purch

Off 32,297 RM127.08 3 RM42.36 RM804.10 6.33
Purchases

70,145 RM857.94 45 RM19.07 RM8,590.30 10.01

People Total Spent Purchases Per Action Total Average

OUTCOME

Lowered cost per purchase by 63% to increase profit margin, x10 Return
on Ad Spend (ROAS). Additional sales of $13,600 per month and growing.




CASE STUDY 2: |ncreased sales performance with only 10% of advertising budget for an

F&B brand.
Visitors @ Sales No. of orders
40000 6,000.00
HUSTLR Performance
Marketing
30000
4,000.00
PERFORMANCE 20000
MARKETING
2,000.00
10000
0 . 0.00
Oct'19 Nov'19 Dec'19 Jan'20

OUTCOME

Focus on driving relevant, ready to buy visitors, sales revenue increase,
reduced advertising cost.




CASE STUDY 3: 14X sales revenue & 2.7X conversion rate by driving relevant customers to
the website.

Site Visitors & Conversion Rate

Total Visitors == Conversion Rate

0000 ? HUSTLR Perfc?rmance N
0 Marketing
:
[
0
7500 : 1.50%
0
0
0
0
0
PERFORMANCE 5000 E 1.00%
MARKETING i
2500 : 0.50%
0
0
0
0
0
0 . 0.00%

Jan'19 Feb'19 Mar'19 Apr'19 May'19 Jun'19 Jul'19 Aug'19 Sept'19 Oct'19 Nov'19 Dec'19 Jan'20

Month

OUTCOME

Web visitors 2.1x, conversion rate 2.3x, 4x revenue
(Last 6 Month average)




Be there whenever your customers search for YOU and the products
YOU offer.

We grew our website organic traffic from 0 to 13,000 organic traffic in
HUSTLR.com

9 months, without any ad spend.

Organic traffic' 12,201 /month Alltime  Oneyear Last 30 days

Organic keywords ' 17,976




HUSTLR.com  We grew our website organic traffic from 0 to 13,000 organic traffic in
9 months, without any ad spend.

hustlr ‘!1 O\

Q Al [ Images [ Videos [& Maps < Shopping i More Settings  Tools

About 55,400 results (0.79 seconds)

Did you mean: hustle

HUSTLR: The #1 Blog On Online Business & Passive Income

https://www.hustlr.com ~
HUSTLR is a growing community of entrepreneurs and hustlers wanting to earn financial
independence through the internet. We help hustlers hustle better.

About The HUSTLR Podcast
It's our job to uncover stories about The HUSTLR Podcast. Weekly
hidden gems in online ... Episodes About Side Hustles ...

More results from hustlr.com »

Hustlr.com - Home | Facebook
https://www.facebook.com ... » Brand » Website » News & Media Website v

Hustlr.com. 1042 likes - 11 talking about this. The HUSTLR team abs-so-lute-ly enjoys covering
hustle stories in hopes of inspiring the money-makers of...

HUSTLR. CLOTHING®
https://hustir-clothing.com ~

Product fotos Front website crewneck NIEUW. Sweaters. Product fotos Front website tshirt
NIEUW. T-shirts. HUSTLR. CAP BLACK. CAPS ...

HUSTLR: Online School In M'sia On How To Set Up ...

https://vulcanpost.com » hustir-elearning-online-course-ecommerce v
May 9, 2019 - Hustlr teaches how to set up and market an ecommerce store, with plans for
elearning courses about freelancing, entrepreneurial and technical ...

HUSTLR | LinkedIn

https://www.linkedin.com » company » hustir
Learn about working at HUSTLR. Join LinkedIn today for free. See who you know at HUSTLR,
leverage your professional network, and get hired.




CASE STUDY 22 eCommerce Company

save  }, EXPORT SHARE * EDIT 8 INSIGHTS
rartic (hd] & &

ALL » SOURCE / MEDIUM: google / organic ~

All Users + Add Segment
\ ) 76.10% Users :

Explorer

Jul 20, 2016 - Mar 31, 2018

Summary Site Usage GoalSet1 Ecommerce

Users = | V5. Selectametric

a el on 4 ...
Started work bay week Month | | 24
@ Users
1,500
1,000
500
N\

@ 2018

Primary Dimension: Source / Medium  Other

Secondary dimension * | Sort Type: | Default «

Q| advanced B Q[T || =
Acquisition Behavior Conversions eCommerce
Source / Medium
Users + Mew Users Sessions Bounce Rate Pages [ Session Avg. Session Duration Ecommerce Conversion Rate Transactions Revenue
371,003 365,352 546,341 57.48% 3.80 00:02:41 1.11% $458,721.58
tal: 76.10% (487,524) ( 97) % of Total: 68,13% (801,886) Ay for 54.61% (5.25%) Avg for View: 4.21 (-9.53%) Avg far V 55 (-B.16%) 1.53% (-2 49, Total: 47.31% ( V87.52)

1. google/ organic 371,003(100.00%) 365,352(100.00%) 546,341(10

57.48% 3.80 00:02:41 T.11% 6,079(100.00%) $458,721.58(100.00%)




CASE STUDY 2:

Primary Dimension: Source / Medium  Other =

eCommerce Company

| Secondary dimension ¥ Sort Type: | Default v |

Source / Medium

google / organic
Jan1,2017 - Jun 30, 2017
Jul 4, 2016 - Dec 31, 2016

% Change

Acquisition

( )
Users + New Users

127.77% » ‘

101,428 vs 44,531

Sessions

132.65%

105,099 vs 45,175 150,296 vs 64,372

105,099 (100.00%)

101,428 (100.00%)

45,175 (100.00%)

A4,531 (100.00%) 64,372 (100.00%)

132.65%

127.77%
\- /

133.48% #

150,286 (100.00%)

133.48%

Behavior

Bounce Rate

6.26% #

56.53% vs 53.20%

56.53%

53.20%

6.26%

Pages / Session

8.97% #

383vs 4

421

-8.97%

OUTCOME

Q advanced_ﬂle::_|'-t.|{£§ﬁ?
Conversions eCommerce ~
4 N
Avg. Session Duration Ecommerce Conversion Rate Transactions Revenue

10.83% # 34.88% # 214.93% # 144.80% »

00:02:38 vs 00:02:57 112% vs 0.83% 1,688 vs 536 5126,114.23 vs $51,518.28

00:02:38 1.12% 1,688 (100.00%) $126,114.23 (100,00%)

00:02:57 0.83% 536 (100.00%) $51,518.28 (100.00%)

-10.83% 34.88% 214.93% 144.80%

o J

(6 months before and after):

TRAFFIC

IMPROVED BY

132.65%

EVENUE

IMPROVED BY

144.8%

AND THAT’S JUST SEO!




REDESIGN &
OPTIMISATION

CASE STUDY 3:

Default Channel Grouping

2. Direct
Jan 1, 2017 - Jun 30, 2017
Jul 4,2016 - Dec 31,2016
% Change

3. Social
Jan 1,2017 - Jun 30, 2017
Jul 4,2016 - Dec 31, 2016
% Change

4. Referral
Jan 1, 2017 - Jun 30, 2017
Jul 4,2016 - Dec 31,2016
% Change

5. Email
Jan 1,2017 - Jun 30, 2017
Jul 4,2016 - Dec 31, 2016
% Change

6. (Other)
Jan 1, 2017 - Jun 30, 2017
Jul 4,2016 - Dec 31,2016

% Change

~

Acquisition

Users +

131.82% »

0.

18,387 (13.02%)
8,330 (13.83%)

120.73%

6,433 (4.56%)
2,868 (4.76%)

124.30%

4,121 (2.92%)
2,040 (3.39%)

102.01%

3,906 (2.77%)
1,000 (1.66%)

290.60%

1,827 (1.29%)

224 (0.37%)

715.62%
/)

New Users

125.69%

131,910 vs 58,448

18,041 (1:
8,303 (14.21%)

117.28%

5,731 (4.34%)
2,662 (4.55%)

115.29%

2,803 (212%)
1,697 (2.90%)

65.17%

2414 (1.83%)
567 (0.97%)

325.75%

265 (0.20%)
109 (0.19%)

143.12%

eCommerce Company

Behavior

Sessions Bounce Rate

14 20k

27,677 (13712%)
12,426 (14.25%)

122.73%

8,998 (4.26%)
3,595 (4.12%)

150.29%

7,209 (3.42%)
3,060 (3.51%)

135.59%

10,921 (5.18%)

2,518 (2

333.72%

3,996 (1.89%)

456 (0.52%)

776.32%

3.63%

46.21%

51.99%

-11.11%

47.79%

28.98%

64.87%

35.79%

40.56%

-11.75%

44.59%

41.86%

6.53%

3511%

39.04%

-10.05%

Pages / Session

1.10% =
4.22vs 427

4.67
4.4

5.94%

4.70
3.86

21.71%

5.49
3.99

52.88%

5.53
5.96

-7.26%

8.33
6.07

37.13%

UTCOME

Avg. Session Duration

3.34% =

O 02:54 vs 00:03:00

00:03:15
00:03:07

4.74%

00:03:05
00:02:25

27.63%

00:04:05
00:03:14

26.34%

00:03:36
00:03:49

-5.93%

00:05:43
00:04:35

24.67%

Better user experience = more revenue. At the same time period,
we also worked on optimizing and re-designing the website.

Conversions eCommerce ~

Ecommerce Conversion Rate Transactions Revenue

32.01% « 219.33% 142.17%
1.53% vs 1.16% 3,222 va 1,000 §251,528.41 vs §103,866.20
2.80% 776 (24.08%) $61,414.58 (24.42%)
2.57% 319 (31.62%) $35,598.34 (24.27%)
9.22% 143.26% 72.52%
1.07% $7,408.14 (2.95%)
0.70% $2,321.16 (2.23%)
53.42% 284.00% 219.16%
2.48% 179 (5.56%) $‘| 6,255.88 (6.46%)
1.05% 32(3.17%) $4,021.57 (2.87%)
137.44% 459.38% 304.22%
2.91% $28,099.43 (11.17%)
3.30% 83 (8.23%) $8,934.12 (8.60%)
-11.66% 283.13% 214.52%
2.83% 113 (3.51%) §7.478.34 (2.97%)
1.54% 7 (0.69%) $953.88 (0.92%)

84.21% 1,514.29% 684‘00%/

Revenue and Traffic Improvement Across The Board!




CREATIVE SERVICES

We don't just create websites.
We create web experiences that focus on your customers.
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We champion the digital revolution as the
new driver of growth and development.

We empower innovative companies involved in
these areas to scale the global market.

R

Digital Advertising Platforms
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We empower
innovative companies
involved in these areas



t} HUSTLR :

|
We help companies
strengt Nen presence online.

45 HUSTLR

In digital, businesses usually need help in 3 areas.
We're here to help.

; i
We help cumpé\ies
strengthen presenc® online.

45 HUSTLR

g ; . We help companies
In digital, businesses usually need help In 3 areas. tuf better camgaigns
" !

We're here to help. /  online.

In digital, businesses
usually need help in 3
areas. (ssins )

Make Money onfine Business Podcasting
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CREATIVE SERVICES
SOCIAL MEDIA & ADVERTISEMENTS

Your creatives tell your brand story.
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CREATIVE SERVICES

Video content shouldn’t be used ONLY to increase awareness.
Video ads are converting better than image ads today.





https://vimeo.com/369517658

VIDEO - RED-EYE UK
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https://vimeo.com/369516230

CREATIVE SERVICES

Logo & Branding - Content Creation
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We produce purposeful written content that
serves your audience when they're looking for
information on Google.

Keyword audit within your niche

WRITTEN

PRODUCTION Propose keywords for content production

Produce high quality written content

Competitive analysis



BRAND ARCHITECTURE

We create a distinct brand that aligns with your vision and mission.

DETAILED BRAND BOOK DEVELOPMENT

Brand Brand Brand Color
. . Typography
Pillars Architecture Logo Palette




ABOUT US

We are a team of eCommernce specialists wha have been
running our own eCommerce stores since 200 3. Our goal is
1o empower individdals and organizations: worldwide to

achieve greater success through eCornmerce consultancy

and training services vis onling and offiing svents. We

develop eCommerce expenences th

at you will be proud of,

while having fun daing 1L

our company's goal Is to bring our clients’ visions into

digital reality, whether you're an aspiring. startup or a

SERs0NeC

EITTEpE e,

DETERMINED

Moola Boss is determined 1o meaningfully adapt 1o trends
and changes in the e-commerce landscape. This attribute s
a significant Moola Boss' organizstional culture 1o
coenstantly adapt to new needs in the multinational market

CUTTING-EDGE

Moola Boss' organizational culture faci
cutting-sdge solutions in everything we pursue. This
cultural feature aims to-maximize the company s flexibiling

5 the Use of

cieney in addres:

and s challenges.

APPROACHABLE

Cordiality meets concerns at the intersection of two factors:

Lk REEN
COLOR PALETTE RGE #1: 184/213/78 RGE:  1B4/213/79 RGB:  64/11/86/0
RER #2: 01587126 CMYK: 3R aT EMYK: 0/188/178

Thig color palette has been selected HEX:  2BADYAF = 2ODOEVE HEX:  #BBDSAF HEX:  #EBABSY

for use in all communications, Lighter
of darker tints of these colors are alsc

allowed, however the logo may only

be used with a 100% tint.

o DARK TEAL
RGE: /1534928 RGE: SO 22T RGH:  8/73/75
CMYK: 82/13/64/1 CMYK: BTI31/62/13 CMYK:  91/53/60/40

HEX: PODBETE HEX: #OSTAGE HEX: 90B454B




Already have an in-house team that you'd like to
upskill and train?

We provide intensive workshops and training for services we offer,

so your team can run the show the right way.

CONSULTATION




OUR TEAM HAS WORKED WITH

€L AXIATA ' NATURES ol
Alibaba.cor DIGITAL melissa WONDERS Waderbattr

JACKnJILL LIVLOLA

bite me




Are You Ready to Supercharge
Your Digital Strategy?



mailto:hello@hustlr.com

